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This appearance on CFTO was relative to our half millionth ticket 
sale . . . Through the kind cooperation of the station a three minute clip 
was run preceding the interview, free of charge, and during the question 
period many interesting facets of the movie came into prominence. 


A huge blow-up was situated in the theatre lobby with the faces of 
Jane and Michael Banks fashioned so that they could be removed. 
Children were invited to pose behind the standee and be photographed. 
. . . This was very popular and interesting to the children. 


A visit and a chat with Elwood Glover during his noon-day hour at 
the Four Season’s Hotel yields some useful publicity via T.V. In company 
with Paramount’s Win Barron the conversation fell to movies and gravita- 
ted to MARY POPPINS. 


These happy people were the purchasers of the five hundred thou- 
sandth ticket to see MARY POPPINS and were the delighted recipients of 
bundles of prizes. The event got coverage in the dailies and in particular 
more T.V. representation. 


Len Bishop, Manager of the Hollywood Theatre in Toronto, was the winner of 
the coveted Quigley Annual Award for Showmanship! 

Len’s campaign for “Mary Poppins” in his theatre; won him the award. “Mary 
Poppins” held the world’s record for the longest engagement with 40 weeks in one 


theatre. 


Bish won 7 awards of $25.00 each in Famous Players’ contests with an addi- 


tional $100.00 for winning four awards. 


In a letter to Len, R. W. Bolstad, our President said: 

‘‘We are all very pleased to learn that you have won the Quigley Award for 
the fine job you did in selling ‘Mary Poppins”. 

‘In winning this Award, you have brought honour, not only to yourself, but to 


all of us in Famous Players.” 


At almost every matinee performance when the auditoriums were 
well filled with kids personal contact was made at the end of the show. 
The gag was to get everyone to say SUPERCALIFRAGILISTICEXPIALI- 
DOCIOUS. . . . The kids could say but very few adults... always a time 
for amusement. 


Hundreds of letters were sent to school principals offering special 
prices for groups. Whole classes, during school hours, came in busloads... 
They came from far and near. 


Uncle Bobby of television station CFTO boasts a tremendous kiddy 
audience and it was a happy visit with this effervescent showman who 
sold MARY POPPINS one hundred per cent to his young friends. He played 
the M.P. music generously and during the interview asked many pertinent 
questions relative to the picture. 


Herb Mathers of Empire Films is presenting a new Rolleiflex camera 
in recognition of the publicity action on MARY POPPINS. 


FAMOUS PLAYERS’ SHAREHOLDERS ATTEND THE ANNUAL MEETING 


Shown from left to right Miss Edna Neale, Mr. Ross Clarke, Mr. Gaston Pratte, a director of Famous Players, Miss E. Thomas 
and President, R. W. Bolstad. 


MR. BOLSTAD’S REMARKS AT THE 46TH 
ANNUAL MEETING OF SHAREHOLDERS 


‘“We are able to submit an annual report that 
shows an over-all improvement in theatre 
attendance, income and operating profits. 


“Our consolidated net profits per share was 
$1.40 as compared with $1.26 in 1964 and 
$1.09 in 1963. 


“Our motion picture theatre business has 
become a highly specialized business in 
which every attraction must be given a 
different marketing approach. 


“MY FAIR LADY” in 60 weeks turned in 
gross receipts in one theatre in excess of 
$1,000,000. THE SOUND OF MUSIC in one 
theatre grossed over $1,000,000. 


“On behalf of the Directors and Officers of the Company 
| extend to each of you a most sincere welcome to the 
4éth Annual Meeting of your Company. We are all glad 
to again see so many present who have been shareholders 
of Famous Players for many years. 

“It is also gratifying to all of us who are directly 
responsible for the day-to-day operations of this business 
to again be able to submit an Annual Report that shows an 
over-all improvement in theatre attendance, income and 
operating profit. 


“The motion picture theatre business has changed quite 
substantially during the past few years. It is no longer a 
business in which the theatre regularly changes its program 
once a week or twice a week and in which admission prices 
remain the same from picture to picture. Instead, it has 
become a highly specialized business in which almost every 
attraction must be given a different marketing approach 
and one in which many theatres have adopted special 
policies for special types of pictures. Here in Toronto, our 
University and Eglinton theatres are now operated almost 
exclusively as Road Show theatres. Our Hollywood Theatre 
has acquired the reputation of being the theatre where 
pictures of the more mature type that appeal to the adult 
trade are shown. Our Imperial continues to have the 
reputation of showing pictures that appeal to all classes of 
people, and then we have so-called Art Theatres such as 
our Capitol, which features pictures like LEATHER BOYS, 
which we are now playing. As a result of this specialization, 
many pictures are being shown for longer periods of time 
than ever before and many of these pictures are producing 
individual theatre grosses that were unheard of in other 
years. MY FAIR LADY in the University Theatre ran for 60 
weeks and turned in total receipts in excess of one 
million dollars. THE SOUND OF MUSIC completes its 58th 
week in the Eglinton to-day, and it, too, has grossed in 
excess of one million dollars. The way it is going, it will 
still probably be playing in that theatre when summer has 
come and gone. At the same time, we are getting excep- 
tionally long runs on other pictures such as DARLING, 
which played the Capitol Theatre for 24 weeks and was 
then moved to the Park, where it is now in its eight month in 
Toronto. To a greater or lesser degree, the same pattern of 
exhibiting motion pictures has emerged in every major 
city in Canada. 


“This change in the pattern of our business has created 
many new problems in marketing for our theatre operating 
and advertising departments, for the managers of our 
theatres, and even for our projectionists, cashiers, door- 
men, ushers, confection sales people and cleaners. This is 
because the exhibition of a Road Show or of a so-called 
Art Picture is an entirely different operation than the 
usual continuous policy — with frequent changes of pro- 
gram which many theatres operate under. And | can tell 
you that even if some of these pictures that | have mentioned 
are great and wonderful attractions, our theatre employees 
do eventually get a little bored with seeing them 100, 
300, 500 and more times. Nonetheless, even if these 
things create some new problems which we did not have 
even a few years ago, they make our business an inter- 
esting and exciting one. 

“Having given you that background information on our 
business, which | hope has been of some interest to you, | 
will now deal with the business before the meeting — which 
‘among other essential things is the presentation of the 
Annual Report. 

“In 1965, our total income from all sources increased by 
about two million dollars and we were able to convert 
about $475,000 of that into increased profits before 
depreciation and miscellaneous items. As a result, our 
ratio of total operating profits to income improved 
somewhat. 

“Our consolidated net profit per share, as shown in the 
report was $1.40, as compared to $1.26 in 1964 and 
$1.09 in 1963. This is exclusive of any profits or losses 
realized on the sale of fixed assets. 

“On a fully consolidated basis — that is, including our 
share of profits from companies that are not consolidated 
and that were not distributed as dividends, our net profits 
per share have been as follows: 


1963 — $1.23 
1964 — $1.48 
1965 — $1.66 


“| think the shareholders will agree that this is a satis- 
factory showing. It is too early in the year to make any 
reliable projections regarding our earnings for 1966, but 
for the first quarter we expect that our net profit will be 
39 to 40 cents per share, as compared to 35 cents in 
the first quarter of 1965, an increase of about 14%. 

“In the Report, we have endeavoured to give you a 
complete account of your Company’s activities in the 
various segments of the entertainment business in which we 
operate. In the theatre field, Mr. Eves and |, along with 
Mr. Joiner and Mr. Gow of our Vancouver office, attended 
the opening of our new theatre in the Parkwood Shopping 
Centre in Prince George about ten days ago. This is our 
first theatre venture in this booming city. It is located in a 
shopping centre development with Woodward's Depart- 
ment Store. It is a fine addition to the Famous group of 
theatres and we think it will do well. Earlier in the year, 
we opened our new twin auditorium theatres in the Park 
Royal Shopping Centre in West Vancouver. We think 
these are the most beautiful theatres in Canada and 
would recommend to any of our shareholders visiting in 
Vancouver that they pay a visit to them. Our next new 
theatre openings will be the single theatre in the Laurier 
Shopping Centre in Quebec City, probably in June, and 
the Dual Auditorium Theatre in the Pen-Centre Shopping 
Centre in St. Catharines, about the first of July. We have 
just recently purchased a substantial interest in a drive-in 
theatre in each of the cities of Oshawa and Peterboro. 
This gives us our first drive-in theatre representation in 
these two important cities. 


“The various television stations and the one radio 
station in which we have an interest continue to do well, 
as do the Community Antenna systems which we and our 
Associates operate. At last year's Annual Meeting, we 
told you of our plans to install a pilot community antenna 
system in a portion of the Etobicoke area, which was 
formerly included in the Telemeter system. After con- 
siderable delays, due entirely to technical matters, this 
pilot system is now in operation under the name of 
Metro Cable T.V. We anticipate that by the-end of this 
year we will have gathered enough information to deter- 
mine whether there is a viable market for a CATV system 
in that part of Metropolitan Toronto where Hydro and 
Telephone services are carried above ground. In the 
meantime, there is a growing demand for a CATV service 
in new housing developments where other services, such as 
those mentioned, are being brought in underground and 
where for aesthetic reasons the developer of the sub- 
division does not wish to have a roof-top TV antenna 
installed. We are now providing a CATV service for 
about 2,000 homes in such subdivisions in Toronto. 

“We have referred quite extensively in our Report to 
the outlook for motion picture releases during the coming 
months. 

“The Academy Award announcements of last night 
were particularly interesting because they will undoubted- 
ly create a further interest in several pictures which are 
now playing in some of our theatres and which we will be 
playing in other theatres during the coming weeks and 
months. These are THE SOUND OF MUSIC, which was 
chosen best film of the year. DARLING, which stars Julie 
Christie, who was named best actress of the year. SHOP 
ON MAIN STREET which was chosen as best foreign film 
of the year and CAT BALLOU, which features Lee Marvin, 
who was named best actor of the year. DR. ZHIVAGO, 
which we are now playing as a Road Show in this theatre 
and in Montreal and Vancouver, shared top honours with 
THE SOUND OF MUSIC, having won five awards. Among 
them were best story adaptation, best music score, best 
colour, best colour set decoration and best colour cinema- 
tography. Julie Christie has a starring role in DR. ZHIVAGO. 
Incidentally, DR. ZHIVAGO is doing outstanding business in 
each of the three theatres where we are now playing it. 
We think it is such fine entertainment that we are inviting 
each of you who are attending this meeting to see it at 
a time convenient to you. Invitation cards will be given 
you as you leave the meeting. 

“Other pictures which are doing outstanding business 
currently are THE TEN COMMANDMENTS, which was 
recently re-released by Paramount — the Twentieth Cen- 
tury-Fox production of OUR MAN FLINT — Warner Bros” 
HARPER, which stars Paul Newman — THE SINGING NUN 
from M.G.M. and THE SILENCERS and THE TROUBLE 
WITH ANGELS from Columbia. During the past two weeks, 
which included the Easter holidays, we played BAMBI 
and THE UGLY DASCHUND — two features from the 
Disney organization which have done exceptionally well. 

“Taking all factors into consideration, a flow of good 
motion pictures, a healthy economy, and an organization 
of men and women who work closely and confidently 
together, we have reason to be optimistic about the 
immediate future.” 

Present at the 46th annual meeting of shareholders in the 
University Theatre, Toronto, were 47 shareholders repre- 
senting 1,360,110 shares equivalent to 78.29% of the 
total issued shares. 2,831 completed proxies. In addition 
there were 25 observers in attendance at the annval 
meeting. 


DICK GEERING RETIRES AT 76 
—WAS CHIEF GENERAL AUDITOR 


After serving with Famous Players for 46 
years, Lawrence G. ‘‘Dick Geering retired at 
the age of 76. 

Born in England in 1890 Dick came to 
Canada in 1916 and joined Famous Players 
in 1920, the year the Company was in- 
corporated. 

He was bookkeeper for the firm and later 
was responsible for real estate and insurance 
and became general chief auditor and as- 
sistant treasurer. 

Dick was succeeded by a member of his 
staff, Joseph Whyte, 41, who was born in 
Bannockburn, Scotland and who was an 
R.A.F. bomber pilot during the last war. He 
has been with Famous Players since March, 
1954. Dick Geering congratulates his successor, Joe Whyte. 
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Ata luncheon in his honour Dick was photographed with 
former members of his staff who are still with Famous 
Players. (Left to right) are Joseph Whyte who succeeds him 
as chief general auditor; Fred Morley who heads our Insur- 


ance Department; Tom Callendar, Statistical Department; 
Dick Geering; Mort Margolius, Toronto Theatre supervisor 
and Fergus Martin, Budget Control and Security. 


TORONTO MANAGER WINS MEXICAN HOLIDAY 


Joe Cardwell, manager of Toronto's Alhambra 
theatre, and a member of Famous Players’ 25 Year 
Club, received some unexpected good news recently. 
He and his wife were named winners of the Holiday 


In Mexico contest sponsored by CKFM and a local 
milk company. The Cardwells won a week’s holiday 
in Mexico with an air trip by Aeronaves de Mexico and 
a week’s stay at the Guadalajara Hilton Hotel. 


"MY FAIR LADY” HIGH 
CINEMATIC ART 


“My Fair Lady,’ a film that the National 
Catholic Office for Motion Pictures has cited 
as “‘outstanding’’ family entertainment 
“‘which is at the same time high cinematic 
art,”” has now gone into wide general release 
throughout the U.S. and Canada. 

The winner of eight Academy Awards, 
including one for best picture, it was until 
now available to movie-goers only on a 
limited, reserved-seat basis. But Warner 
Brothers has put the film into wider release. 

Placing the picture in its ‘“‘A-1" moral 
classification (unobjectionable for general 
patronage), the Catholic film office went on 
to give “‘My Fair Lady”’ one of its strongest 
endorsements to date: 

“Because of its extraordinary beauty, this 
film version of a modern classic is recom- 
mended to motion picture audiences of 
every age. Its producers are to be warmly 
complimented for bringing to the screen a 
work of such outstanding entertainment, 
which is at the same time high cinematic art.”’ 

The film stars Audrey Hepburn as Eliza 
Doolittle, a Cockney flower girl who is trans- 
formed into a prim and proper lady by speech 
professor Henry Higgins, played by Rex 
Harrison. Wilfred Hyde-White is the profes- 
sor’s associate, Colonel Pickering, and Stanley 
Holloway is Eliza’s father. 

A close copy of the famed Lerner and 
Loewe Broadway musical, the film version 
of “‘My Fair Lady” has avoided — according 
to most critics — the dangers of such a direct 
transplant from stage to screen. 

The film office’s citation of “My Fair 
Lady”’—particularly its ‘‘“warm compliments” 
to the producers — is part of an over-all posi- 
tive program to muster box-office support 
for worthwhile films and “to assure film- 
makers that their efforts are genuinely ap- 
preciated by the Church.” 


NOVAK WINS $100.00 
IN M.G.M.’S “SHE” CONTEST 


Bill Novak, manager of the Metropolitan Theatre, 
Winnipeg, won $100.00 in the contest for “She” 
sponsored by M-G-M-Seven Arts in competition with 
managers from all over this continent! 


Toronto Daily Star 


ACADEMY AWARD Qweenstakes 


ACADEMY AWARD CONTEST 
IN TORONTO THEATRES 
BROUGHT 288,169 ENTRIES! 


Toronto theatres, headed by Famous Players, 
Twinex and Odeon joined forces to promote the most 
successful Academy Award contest ever attempted. 
The Committee arranged to have the promotion 
sponsored by the Toronto Daily Star which gave 
the contest its all-out promotional support. The Star 
ran a half page (125 lines by 9 columns) daily from 
Nomination day, February 21st, until April 18th 
when the award winners were announced. In addi- 
tion the Star ran four full page ads in colour. 

The final result was the return of 34 perfect ballots. 
Deposited in the theatre ballot boxes were 146,305 
entries and the Toronto Star received 136,075 ballots 
on the coupons appearing daily in the newspaper. 

Prizes, promoted by the Committee, were a Chevro- 
let Sports Impala, a General Electric home entertain- 
ment centre, a colour TV, a record player, and a 
portable TV and a year’s supply of groceries from 
the Dominion Stores. 

Dominion Stores supported the campaign with large 
silk-screen window displays and imprinted all the 
grocery bags passed out during the contest (an 
estimated 14 million). 

Posters — shown above — which contained built- 
in ballot boxes were designed by the Publicity Com- 
mittee and placed in the lobbies of Toronto’s theatres. 
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TWIN AUDITORIUM PARK ROYAL THEATRES 
OPENED IN WEST VANCOUVER 


The twin-auditorium theatres, the Park 
Royal and Cinema were opened recently in 
West Vancouver in a ceremony conducted by 
President, R. W. Bolstad, Robert Eves, 
vice-president Western Division, Maynard S. 
Joiner, Supervisor of British Columbia theatres 


and Doug Gow, District Manager. 

The Park Royal theatre seats 760 and the 
Cinema 441. : 

Shown are scenes taken of the new luxury 
theatres located in the West Vancouver Shop- 
ping Plaza. 


FAMOUS PLAYERS RAISES DIVIDEND TO 27'/2 CENTS 


Famous Players Canadian Corp. Ltd. 
of Toronto, Canada’s largest owner and 
operator of motion picture theatres, has 


raised its quarterly dividend to 27/2 
cents from 25 cents paid previously. 

The increased dividend is payalbe 
March 11 to shareholders of record 
Feb. 23. 
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Famous Players operates Toronto’s 
University Theatre which took in 
$1,050,000 last year, a Canadian, one- 
house, box-office record showing My 
Fair Lady. 

Globe & Mail 
Toronto. 
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